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24th June 2025
London College of Fashion
University of the Arts, London
Programme 
	Session Timings
	Session Details 

	9.00 a.m. – 9.30 a.m.
	Symposium Registration, Venue: Reception at Ground Floor LCF

	9.30 a.m. - 9.45 a.m.
	Welcome by Dr Liz Gee, Dean FBS, LCF, UAL, Room No. EB_M01 (Lecture Theatre)

	[bookmark: _Int_RgzKdDaQ]9:45 a.m. - 10:05 am
	
Symposium Introduction by Prof Suraksha Gupta and Dr Satya Banerjee, Room No. EB_M01 (Lecture Theatre)

	







10:05 a.m. – 12:30 p.m.

	Room No. EB_M01
Industry Track
(20-25 mins each)
	Room No. EB_116
Research Track (In Person)
(20 mins each)
	Room No. EB_117
Research Track (Online)
(20 mins each)

	
	Speaker: Maggie Mattioni
Freelance Designer/3D Expert
	Track Chair: Dr Shahpar Abdollahi 
Paper 1: Fitting in or Left Out: Generational and Digital Exclusion in India’s AR/VR Fashion Retail Revolution
By: KK Babu, Mohammed Gofran, Meera Krishna G

Paper 2: From Artisan to Avatar: Integrating Digital Craft Narratives and Experiences in Traditional Retail Interfaces for Crafts of India
By: Mohammed Gofran, KK Babu, Benecia Mariam Babu

Paper 3: Convergence of AI, IoT, and Blockchain: A Comprehensive Review of Emerging Synergies
By: Nilima Regina Topno

Paper 4: Revitalizing heritage brands with Agentic AI: Enhancing brand equity and preserving legacy through autonomous digital storytelling
By: Nidhi Srivastava

Paper 5: The Impact of Recommendation systems in Online Fashion Retail
By: Kakoli Das, Kaulinya Das
Paper 6: The Role of Contextual Knowledge in AI-Driven Fashion Practice Transformation
By: Francesca Bonetti

	Track Chair: Dr Ryan Guan
Paper 7: From Scripted Avatars to Agentic Entities: The Semiotics of Evolving Virtual Influencers in Fashion
By: Himanshu Dhandha

Paper 8: Fashion with Agentic AI: Opportunities, Challenges, Strategies, and the Way Forward for Creative Industries
By: Kumar Vikas, Chavi Singh

Paper 9: Digital Twins for Virtual Prototyping & Testing
By: Shobharanika A & Meghana P M

Paper 10: Empowering Indian Fashion Startups through Agentic AI: The A.I.M.E. Framework for Innovation and Scalability
By: Yashwant Misale

Paper 11: Fashion’s Digital Dilemma: Balancing AI Innovation and Consumer Trust in Advertising
By: Anand Babu

Paper 12: Revisiting craft communities to explore their potential as business in technological ecosystem using agentic AI
By: Bhawna Chauhan, Khushneet Inder Singh, Ritika Saxena



	
	Speaker: Suna Hassan
Desara.ai
	Track 1: Agentic AI, Virtual Influencers, and Digital Twins in
Paper 2
	Track 2: AI Driven Fashion Innovation and Entrepreneurship
Paper 6

	
	Speaker: Kaustav Sengupta
Visionxt
	Track 1: Agentic AI, Virtual Influencers, and Digital Twins in
Paper 3
	Track 2: AI Driven Fashion Innovation and Entrepreneurship
Paper 7

	
	Speaker: Alice Clarke
Enstyle
	Track 1: Agentic AI, Virtual Influencers, and Digital Twins in
 Paper 4
	Track 2: AI Driven Fashion Innovation and Entrepreneurship
Paper 8

	
	Speaker: Subir Gupta and Rachel Callan
Aria Technologies
	
 
	

	12.30 p.m. –1.30 p.m.
	Lunch break (4th Floor or TBC)

	1.30 p.m. – 2:00 p.m.

	Keynote Session
Speaker - Prof Jyoti Choudrie, Hertfordshire University, Editor-in-Chief, Information Technology and People
Room No. EB_M01

	




2:00 pm – 4:00 pm
	Room No. EB_M01
Industry Track
(20-25 mins each)
	Room No. EB_116
Research Track (In Person)
(20 mins each)
	Room No. EB_117
Research Track (Online) 
(20 mins each)

	
	
Speaker: Andrew Xeni
Fabacus

	Track Chair: Dr Arnab Banerjee

Paper 13: Agentic AI in Fashion Design
By: Avni Jain

Paper 14: “Where It All Fits”: A Framework for Speculative Integration of Generative AI within Creative Workflows
By: Ian Campbell Cole

Paper 15: Echoes Of Intelligence: Designing with Agentic AI as a Creative Partner
By: Rajeev Ranjan Mahto, Carolina Quintero Rodriguez

Paper 16: Generative AI and Fashion Education
By: Margarita Benitez

Paper 17: TryIto: Physics-Informed Residual Integration for Cloth Simulation

By: Ava Oppenheimer Sebastian Marino
	Track Chair: Dr Misha Xu

Paper 18: Neo-artisanal Fashion and Artificial Intelligence: A Synergistic Approach in Raghurajpur
By: Darniya Roy

Paper 19: Identification of new skill sets by interpolation of Artificial Intelligence (AI) into design learning.
By: Ankur Chhabra, Sumit Priyadarshi

Paper 20: Bridging the Gap: Integrating Artificial Intelligence into Fashion Curricula in Bangladesh
By: Sarmily Sarker, Ariful Islam

Paper 21: An Ethical AI Framework for Real-Time Demand Forecasting in Fast Fashion: A Hybrid Bayesian–Transformer Approach
By: Mayank Jain, MK Gandhi

Paper 22: Physics-Enhanced Multimodal Diffusion (PEM-Diff) for High-Fidelity Virtual Garment Reconstruction model
By: Vijaykant Verma, Manisha Jailia

	
	Speaker: David Sheekey
Centric Software
	Track 4: AI in Design
Paper 13
	Track 5: AI in Fashion Education
Paper 17

	
	Speaker: Michelle Morgan and Katrina Duck
Inspectorio
	Track 4: AI in Design
Paper 14
	Track 5: AI in Fashion Education
Paper 18

	
	Speaker: Owen Eddershaw
True Global
	Track 4: AI in Design
Paper 15
	Track 5: AI in Fashion Education
Paper 19

	
	Speaker: Elliot Barlow
UKFT
	
	

	4:00 pm – 4:30 pm
	Tea/Coffee Break 

	


4:30 pm – 5:30 pm
	Room No. EB_M01
Industry Track
(20 mins each)
	Room No. EB_116
Research Track (In Person)
(20 mins each)
	Room No. EB_117
Research Track (In person)
(20 mins each)

	
	Speaker: Susan Young and Colleagues
Head of Transformation
John Lewis and Partners
	Track Chair: Dr Arnab Banerjee

Paper 23: Design, consumption and personal ethics in the age of AI
By: Anthony Kent, Iryna Kuksa

Paper 24: Conversations with Myself: Digital Twinning, Interoperability, and Agentic AI in Fashion’s Digital Future
By: Jennifer Bell


	Track Chair: Dr Ryan Guan

Paper 25: Beyond the Prompt: Embedding Agentic AI, Ethics and Future Skills in a Cross-Institutional Textile Design Live Project
By: Klaire Elton, Tina Somerville, Amanda Briggs, Natalie Brown

Paper 26: Identifying Opportunities for Generative Artificial Intelligence in Developing Environmentally Sustainable Supply Chains and Product Development for Indian Sustainable Fashion Start-ups
By: Harleen Kaur


	
	Speaker: Paul Bratcher
Unfolding AI
	Track 7: Emerging AI Algorithms and Models
Paper 24
	Track 8: Immersive Interfaces, Inclusion, and Distributed Collaboration in Fashion Tech
Paper 28

	
	Speaker: Matthew Drinkwater
Fashion Innovation Agency, UAL
	Track 7: Emerging AI Algorithms and Models
Paper 25
	Track 8: Immersive Interfaces, Inclusion, and Distributed Collaboration in Fashion Tech
Paper 29

	5:30 pm – 5:45 pm
	Reflections of the day: Adam Rose + Ryan Guan + Shahpar Abdollahi + Arnab Banerjee + Misha Xu (EB_M01)

	5.45 p.m. - 6.30 p.m. 
	An AI Masterclass (EB_M01)
Business Driven AI Adoption
By Imran Farooq, CEO, MMCLearning.com
	Networking drinks for all presenters and industry delegates (4th Floor, Student Hub)




	
	
	




	
	
	



	
	
	



